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In this study, we propose to overview the studies referring to the consumer’s behaviour 
from Timisoara. The studied characteristics will be related to the researches concerning the: 
buying intention, the attitude when choosing a product or a shop, the consumer’s motivation, 
the frequency of shopping and the issues concerning the incomes. 
MATERIAL AND METHOD  
For this purpose were applied 201 questionnaires with 21 questions, where 119 
represented the consumer type and 82 the student type. For the data base and data processing 
we used the advanced calculation technique (the SPSS 10.0 program for statistics and data 
processing). 
RESULTS AND DISCUSSION  
- We can notice, in these data, that the buyers prefer supermarkets because they can find 
here every thing they need, in a relatively short time and with a lower amount of money. 
- We can notice that 32,8% of the buyers spend over 4.000.000 lei each month to cover 
these expenses, 26,9% spend between 1.500.000 and 2.000.000 lei, 19% between 
3.010.000 and 4.000.000lei, 10,1% between 2.510.000 and 3.000.000 lei and 9,2% 
between 2.010.000 and 2.500.000 lei. 
- From the analysis of the monthly incomes of a family and the average of the number of 
persons we can notice that the average income for a family member is about 374,5 RON 
(3.744.611 lei), which is a little over the minimum income per national economy. 
- The relation income – expenses is that if the income of the buyers are increased also the 
expenses for buying agro-alimentary products will increase; for example at an income 
under 3,5 mil the monthly expenses for agro-alimentary products will have a lower level, 
while for the incomes over 25 mil will be 50%  over 4mil for buyer these goods. 
CONCLUSION 
The study of the consumer’s behaviour is the study of the way the individuals make 
decisions related to how to spend their available resources (time, money, effort) on 
consumption goods or services, that is why the study of the consumer’s behaviour can be 
realized in different ways, but, considering the practical activity, the quantitative and 
qualitative approach is more operational and more pragmatic. 
 
